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TOP STORY
5 K-12 Trends to Watch in 2020

The past year saw continued investment by states and districts in the additional decision-
making freedom allowed under the Every Student Succeed: particularly when it
comes fo requirements on providing ounded” education, as well as ongoing
concern over efforts to harden school security. From new approaches to assessment to
rethinking what defines classroom; ction and professional leaming, here are five
frends to watch in 2020. (source: Education Dive)

TEACHING TOOLS

Desperate Things Teachers Do for Classroom Supplies

Like nearly all teachers in America, Becky Cranson spe
supplies for her students. Working in a rural school distri
«of her middle-school students come from low-income familie
51,000 a year for pencils, books, journals, glue sticks, lissues and much more. But
‘opening her wallet without reimbursement is only a small part of what she — and many
others in America’s eorps of 3.2 million teach to secure classroom supplies they
can't get from their schols or from students' families. (Source: Weshington Post)

EDUCATION SPENDING
What Democratic Candidates Want vs. Reality

Democratic candidates for president in 2020 are making big promises about what theyll

spend on K-12 education. In fact, four candidates have made the same pledge o triple

Title |. the single-largest program for public schools at the U.S. Department of Education.
h has a 72 8 billion budget. Another candidate has pledged to quadruple Title | But

what's less prominent is how much those areas already get in federal funding;

quadrupling Title | would bring spending on that program alone to $65.2 bi

are those gaps between grand plans and reality? (source: Educafion Week)
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EDUCATION TRENDS
Lessons Learned at Khan Academy in Last Decade

Alot has changed over the last decade, but its interesting to look at things that haven't
changed too. Sal Khan, founder of the Khan Academy, made three assumptions back in
2010 that still hold sway today. In this commentary Khan details those assumptions;
including that students need to "work at their learning edge. "Although he didn't know it a
decade ago, he now understands these assumptions are enduring. They inform his day-
to-day work as well as the important lessons he'll take fonward for years to come. (source:
EdSurge)

SALES & MARKETING
5 Awesome Tips to Level Up Your Social Media Strategy

Social media is governing our lives. Of the 7.7 billion people in the worid, nearly 3.5 billion
use social media. In other words, reughly one in two people across the globe acce:

popular social media platforms like Facebook, Instagram, Twitter, and YouTube. Further,
the world's population spends an average of 2 hours and 23 minutes per day on social
media platforms. A majority of people use social media to stay up-to-date with the current
events, connect with people, access engaging content, and (most importantlyl) research
orfind products. (source: BUSINess2COMMUAIty.com)

The Education Market Association (EDmarke) connects peopie who want to succeed in the
‘sducation market by provicing events, 1esources and leadership to thoss who serve education.

If you no longer wish to receive Essentials Weekly in the future, pleass opt-out hers If you would
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nar: Planning
pital Projects From

the IT Perspective

Presenters: Jeff Dayton, The
Madeira School; Jeff M ierz,
Qakland Schools; and Christina
Leweilen, ATLIS

Long before the first shovel hits
the dirt of any school construction

or reconstruction pre

ct, the

technology leadership team must
be brought to the table. Tech
leaders see capital projects
through a different lens, and this
webinar will explore in detail the
benefits of incorprating their
guidance early and often. This
presentation is in cooperation with
the Asseciation of Technology
Leaders in Independent Schools
(ATLIS). an EDspaces Knowledge
Pariner. Jan. 29 at 2 pm (EST).

REGISTER NOW!
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Important Dates

1.21-22.20 | EDspaces Planning
Committee Meeting

1.29.20 | Webinar: Planning
Capital Projects from the IT
Perspective

6-10.20 | SDE National
nference

1

-13.20 | ED:
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REACH THE INBOXES OF MORE THAN 2,000 EDmarket MEMBERS EACH WEEK

About Essentials Weekly:

Delivered to more than 2,000 members’ email inboxes every Tuesday,

Essentials Weekly is a weekly e-newsletter for members to receive the very
latest industry and education market news. Get in front of the members of

the Education Market Association — key leaders influencing curriculum,
facilities, and ultimately, student outcomes.
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